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“How can [ leave my mark

on the world, I thought, - -

unless I get out there first
and see it?”




Travel challenges you, expands
perspective, and turns the world
Into a classroom; sparking growth,
__:_.:__i_;.;_:__;i}adap':&abiIity and leadership.
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A unique programme built on
immersive learning through
real industry ecosystems. =

This is Bharat Fellowship




A better way
to learn.

How real-world immersion
turns classroom lessons into
actionable skills.

PROGRAMME HIGHLIGHTS

10+ CITIES

15+ INDUSTRIES

10+ CX0 & MENTOR SESSIONS

5000 KMS JOURNEY ACROSS COUNTRY

25+ IMMERSIONS

06 ONE DAY CHALLENGES

CONTENT CREATION CHALLENGE

MULTI-INDUSTRY PORTFOLIO
DEVELOPMENT




Most learning happens outside the

lements O f classroom through immersions,
. content creation and one day

challenges.

llowship, .
ourne o

g %

g - @ @ = = Explore 10+
- cities through

business &

cultural

immersions & ONE DAY

discover what
truly makes CHALLENGES
Bharat work.
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24-hour business
SPrint where you
e e g e SO0Lve a regl
- - W & problem, make |
decisions and |

present actionable

CREATOR CHALLENGE outcomes.

Build your personal 'r‘sgzjsr——————————__. ,
brand while traveling e

and cqcumgnting your
learning journey
across India.




Let’s break it ¢

AHEAD, A DETAILED LOOK AT EACHELEMENT
OF BHARAT FELLOWSHIP.
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Begin your journey at the Masters’ Union Gurugram campus with an Orientation
designed to prepare you for immersions, travel and meaningful interactions with
industry leaders.



Travel Bas e.d
Immersions

~ CULTURAL
| IMMERSIONS

Engage with
India’s
IMMERSIQNS  traditions,

markets, and

4 St : communities that
M [l ] h B Stgﬁtjngo shape real-world
0st learning happens Y factories, ang | PUSiNess.
outside the classroom through .~ corrorate nubs e
‘ . : - € StPatggy —//////////// |
business immersions and S e gt

cultural immersions.
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. For 6 weeks, students travel t ties,
PSRRI - o mepaigy
[tures.
at a glance 8

HUB 1 HUB 2 | HUB 3 | HUB 4
DELHI NCR DEHRADUN | JALANDHAR | JAIPUR
TMMERSIONS : TMMERSIONS : TMMERSIONS :
| | IMMERSIONS::
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Dobbowalo

since 1890

mu

HUB 5 |
MUMBAT |

IMMERSIONS : |

[ Q
The Power of Vibrance |

HUB 6
BENGALURU

IMMERSIONS:




One hands-on challenge each week where
students earn real revenue, create marketing
campaigns, explore how consulting works and

build core business skills during the prog;g nme.




bERSONAL FINANCE

THE 24 HOURS AD “HALLENGE Y o

L rsonal wealth
Al novativeRd e you;f;e;n budgeting
in 24 hours- concept for real brand and b\uepr\n’(- £
in see If it actually lands. to investing.

From idea to income \
test, selland compete onres —— SEG—

) - @ revenue

.

CHALLENGE
DESIGN THINKING . ness in one day
AT PRODUCT CREATION CHALLENGE Build 2 reato the

solution and pitc

ldehtify a real-world problem, :
design an Al-powered product, Learnto design your el

defineits value and test if it forward when answers aren't

works. :
obvious and st i
akes are high. DISCLAIMER: THE STRUCTURE/LOCATION OF THE ODCs MAY
BE MODIFIED BASED ON PROGRAMME REQUIREMENTS.



VODAK PORTRA 400

) KODAK. PORTRA 400 43 KODAK PORTRA 40C

To get you started on your
content journey.
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What our Week A Bharat Fellowship week combines

y immersions, ODCs, CXOs, networking,
o . - wellness and reflection.

will look like

MORNING EVENING
MON | | |

In Class




THUR/
FRI |

Conta: |
| ntent Creatjon

haHeng

-

SAT

| SUN

EROM: DARJEELING
TO: LUCKNOW
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vistts | 1 LIBERTY si&

Hub 1 INVOLVE i rors |
T LOCATION MACRO QUESTION
~ @om
T&T How to sell
MOTORS aspiration, not
just automobiles?

How can Indian
manufacturers
build global
brands sustainably
and efficiently?

LIBERTY
SHOES

“ | . ONS
DISCLAIMER:THE IMMERSI
LISTED ARE INDICATIVE ANEIER
MAY CHANGE BASED ON PARTEEN |
AVAILABILITY AND UNFORES '.
CIRCUMSTANCES.

What does it take
for Airport Cargo
systems to move
goods quickly,
securely and at
scale”?

SKYWAYS

ONE DAY
CHALLENGE

Consulting Garage Challenge
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VISITS V< PATANJALp |
INVOLVE | ~

S LOCATION MACRO QUESTION

Dehradun e

What does it
take to achieve - A2 AN
manufacturing & B/ -
excellence at
scale?

e i

PATANJALI How to build a

mass FMCG brand
rooted in
traditional
values?

ONE DAY
CHALLENGE

- DISCLAIMER:THE IMMERSIONS
LISTED ARE INDICATIVE AND
sy MAY CHANGE BASED ON PARTNER
e AVAILABILITY AND UNFORESEEN
~» e CIRCUMSTANCES.




LOCATION MACRO QUESTION

VISITS
Hub 3
ITC FOODS

gj: Q%OVESSFO’V'{( Q% ‘ |
l ] 1 ] FACTORY

How to turn farm
staples into
multi-million-
dollar brands?

LOVELY | How does LPU
PROFESSIONAL | operate as a
UNIVERSITY large-scale
education
g enterprise?
NIVIA How can business
SPORTS expand and

successfully tap

into new

markets?
ONE DAY | R " DISCLAIMER:THE IMMERSIONS
CHALLENGE s b i Al T ' LISTED ARE INDICATIVE AND

- MAY CHANGE BASED ON PARTNER
- AVAILABILITY AND UNFORESEEN
CIRCUMSTANCES.
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LOCATION MACRO QUESTION

INVOLVE | jewelions’ | 75N

VISITS \JYP\ JAIPUP rUGS | \EA“S\ZA\ | Minimalist

JAIPUR | Can global
RUGS luxury be built
| on rural India’s
craftsmanship?

IJYA _ A How do trust,
JEWELLERY = ST R certification
s £ and reputation
drive value in
the gemstone
industry?
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CARS24 - How to scale a
-, T used car
marketplace in a
trust-deficit
industry?

MINIMALIST | How to build and
§ scale a profitable
ONE DAY T 35 D2C brand in a

= N competitive beauty
CHALLENGE market?

- TMMERSIONS
R TIVE AND
MAY CHA D ON PARTNER e
' AVAILABILITY AND UNFORESE &%yﬁ ? F
. CIRCUMSTANCES. .

1
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> Dobs - Q000
VISITS o]
R *ale LOCATION MACRO QUESTION

How do production
houses decide between
a theatrical release
and an OTT platform
for a film?

RSVP
MOVIES

How does the
Dabbawala system
achieve near-zero i
error at scale? et

DABBAWALAS

CaertiEn=

How do stock
exchanges manage

crores of investors
trading every day?

colap - DISCLAIMER:THE IMMERSIONS
UM IM%?TED ARE INDICATIVE AND

HANGE BASED ON PARTNER
ONE DAY AVAILABILITY AND UNFORESEEN

CHALLENGE CIRCUMSTANCES.
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| # Boarding Pass

BUSINESS CLASS

TE FLEGHT
iy

g123
m.ul SHARHA L

_lim m =

MS-TERE UNION, MY

ONE DAY
W CHALLENGE
A
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VISITS
Hub 6

| Bengaluru

[}
W TE FLIGHT
.

é Design Thinking Challenge
;?._
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+ Boarding Pass

¥ e gt
' ARYAMAN SHARMA
L]

3 msnans UNION

a
+ BENGALURY
"

SEAT

LOCATION

MACRO QUESTION

ZERODHA

How to design a
product that
forms habits and
keeps users
coming back?

MEESHO

How to create

successful category
strategies for :
digital :
marketplaces?

THE
RENOVATION
LAB

How can design
thinking transform
everyday living
spaces into
innovative
systems?

OLA

manufacturing in

What does it take to
build large-scale EV

India?

DISCLAIMER: THE IMMERSIONS
LISTED ARE INDICATIVE AND
MAY CHANGE BASED ON PARTNER
AVAILABILITY AND UNFORESEEN
CIRCUMSTANCES.
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Guided by educators, thinkers
and 1ndustry pioneers.

Dr. Bhupesh Manoharan
Ph.D, IIM Calcutta

=%, INDIAN
s . INSTITUTE OF
\ ':'i"-l"’v'\:: MMMMMMMMMM
mot” CALCUTTA
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Mr. Manoj Kohli

Former CEO
” Saurabh Sengupta

airtel '. g Ex- Senior Vice President
-l zomato

Dr. Nandini Seth

PhD, IIM Bangalore

1,
S
e Araefiare

Sanjeev Bhasin

Former Director
Fi Rajiv Gupta
IIFL o, Ex- Vice President, Sales

e & Marketing

%)
Rajat Mathur
Former Managing Director

Morgan Stanley




Travel, grow and build with a
Ol I I e dynamic peer group - sharpening

your skills through experiential

Oh O I‘t learning.

/ Z J

ONLINE INTERVIEW WITH DECISIONS

APPLICATION INDUSTRY & MADE ON A
ACADEMIC EXPERTS ROLLING BASIS

Apply online. No panels. No We move fast.

Just tell us who you committees. Just you Exceptional talent

are and why and a leader who's built doesntwait - and

Bharat Fellowship real businesses. neither do we.
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THE UDAY
EXPRESS
GRANT

For students
with strong
potential and
limited means.

dcholarships

2

THE SAMTA
EXPRESS
FELLOWSHIP

For the diverse,
remote and
underrepresented.

Named after iconic Indian
trains, each scholarship
supports a different kind of

journey whether of need,
grit, brilliance, or creativity.

b)

THE PALACE
ON WHEELS
FELLOWSHIP

For creatives,
storytellers,
and cultural
entrepreneurs.

4

THE
DURONTO
FELLOWSHIP

For the fearless
buillders and
founders.

]

THE VANDE
BHARAT
SCHOLAR

For academically
exceptional
minds shaping
the future.



The Masters’
Union dStory.

Building a world-class
business school that stays
in India.

At Masters' Union, we believe in learning
business by doing business. Through
collaboration of industry experts and
academic leaders, we aim to revolutionise
business education with a tech-centric and
Industry-driven approach.

FOUNDER’S NOTE

yU 281 - 7 Wéﬁé Y Z/é%z/’?/




CN—

g [or

111

s
=
QL
=
=

Wait

ROVP

bharatfellowship@mastersunion.org

Ema

DLF Cyberpark, Phase ll, Udyog Vihar,
Gurugram, Haryana, PIN - 122022

Address

mastersunion.org

Website

+919899-741-741

Contact



https://mastersunion.org/
https://mastersunion.org/bharat-fellowship-immersion-driven-programme

